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This quarter will focus on children on the move. This topic is closely connected
to SDG #10 – Reduced Inequalities. Particularly SDG target 10.7, which aims to
‘’facilitate orderly, safe, and responsible migration and mobility of people […]’’.
With that goal in mind, we hope to empower the youth around the world,
including you, to help creating a positive change within your communities about
children on the move.

Multiple reasons lead children to be on the move. It can be due to conflict and
violence, natural disasters or in pursuit of better opportunities. Nonetheless, one
thing is certain: children on the move are children in vulnerable situations. There
are increased risks of multiple children’s rights violation during their displacement
such as economic or sexual exploitation, abuse, neglect, and violence. Their journey
is also sprinkled with other challenges, such as access to education and healthcare
facilities. Thus, it can be said that “children on the move” is an intersectional
theme.

The micro-themes that fall under ‘Children on the Move’ include:

- Education
- Health
- Family unification
- Detention
- Exploitation and violence
- Discrimination

Maybe it seems overwhelming because there are a lot of things to do. Maybe you
don’t know where to start. So, let’s take it step by step.

On the next pages, you can find ideas for activities related to the topic of children
on the move. These are just to give you some inspiration on what you could do, but
of course, you are more than welcome to come up with your ideas, or even try and
make these activities your own.

 

Children on the Move



Step 1 – Start by thinking about what exactly you want to
promote and who your target audience is. Select an event that is
feasible with the resources you have and is best suited for your
cause and the group you would like to reach.

Step 2 – Once you have selected an event make sure that you
have the event approved by us before you move forward into the
next stage (click here).

Step 3 – Next you need to plan the logistics of the event, ie. the
venue, the promotional materials, the materials you will need for
the activity, etc. Make sure to assign different roles and tasks to
different people in your Chapter, teamwork makes the dream
work!

Step 4 – Host the event. Don’t forget to take pictures (with
consent) and note down who/how many people attended.

Step 5 – Report your event. You must fill that online form at the
end of each event. Please also submit any photos or videos you
took during the event.

 

STEP BY STEP

https://movement.thekidsrightschangemakers.org/chapter-activity
https://movement.thekidsrightschangemakers.org/chapter-report


a. Select a movie. Once again, we strongly recommend ‘Shadow Game’*
*If you have chosen to display the documentary ‘Shadow Game’ for the activity, we
offer you the possibility to also host a live Q&A with one of the protagonists of the
movie! What does it mean? It means that after the movie, one of the teenagers
featuring in the documentary will be virtually there to answer the audience’s questions
(and yours). Don’t miss out on this unique opportunity! 
If you are interested, you must send in the activity form at least 20 days before the
event. We have to verify the availability of the protagonists, so keep in mind that they
might not be available. Wait for our confirmation before making the promotion of it.

b. Choose a location that includes a large screen or a projector, good
speakers, and enough seating for all your guests.

c. Select a date and time for your event.
*If your activity includes a Q&A session with one of the protagonists of Shadow Game,
it is important to keep in mind the time difference. Most of them are now located in
Europe. So, make sure to select a time that can also suits someone in Europe.
Although the different time zones in Europe, you can use the Central European Time
(CET) as a reference point.

d. Start promoting the event. You can use flyers, emails, words of mouth,
and social medias. 
Don’t be shy to post your even on your Instagram account’s feed and stories. You can
reach out to your friends and other accounts on social media in your local community
that are promoting a similar cause or that you think would be interested in partaking in
the activity.
*Don’t forget to promote that one of the protagonists from the movie will be there to
answer all their questions after the diffusion. It is a very unique and personalized
experience: people will love it!

1. MOVIE NIGHTMOVIE NIGHT

Watching a documentary is a simple way to create awareness on the topic of
children on the move. A very good one that we recommend watching is called
‘Shadow Game’. It has won the Prix Europe 2021 for Best European TV
Documentary of the Year 2021! It reveals the journey of several teenagers who
fled their home countries trying to find protection in Europe.

(AND Q&A WITH ONE OF THE PROTAGONISTS)!

(CONTINUES)

https://movement.thekidsrightschangemakers.org/chapter-activity


e. Prepare the room. You might have to bring chairs, beanbags, cushions,
blankets, etc. Make the space comfortable and cozy!

f. When everybody has arrived, shortly introduce yourself and the movie.

g. After the movie, encourage everyone in the audience to share their
thoughts and ask questions. 
To get the ball rolling, you should have some questions prepared such as:
how would you rate the movie on a scale of 1 to 10? It would be a good idea
to watch the movie beforehand, so you can choose specific aspects you want
to talk about during the debriefing. 
Trick: note the time of the scene in case you have to show it again to your
guests.
*If you are doing the Q&A, it is time to virtually connect with the young person of
the movie that will answer all questions. Once again, it might be necessary to
prepare some questions in advance such as: ‘can you talk more about what kind of
‘games’ you had to complete to get into Europe?’ or ask him about his best or worst
memory from the journey.

h. Once the movie and the debriefing are finished, keep a few minutes to
thank everyone for participating. 
You can also take this opportunity to ask people if they want to join your Chapter or
simply to follow your Chapter’s account on Instagram if they have not done so
already.
*Don’t forget to also thank the guest.

i. Take a picture of the group with their consent and note down how many
people attended (it will be useful for the report of the activity on our
online forum).

j. In the end, don’t forget to clean the venue. 

k. Report the activity to us!

1. MOVIE NIGHTMOVIE NIGHT

Good to know: If it is impossible for you to hold this activity offline, you can also do it online! In
that case, choose a convenient platform to host the activity like Zoom, Google Meet, or Skype.
Make sure that you can share your screen so that everybody can watch the movie.

https://movement.thekidsrightschangemakers.org/chapter-report


a. Set up a meaningful and relevant goal for your march. What exactly do you
want to protest about? Which children’s rights are being infringed in regard
to children on the move in your country? 
For example, is your country responsible of pushbacks? Are children on the move separated from
their parents or primary care givers during one the phases of migration? Are children on the move
detained because of their or their parents’ migration status? Do children on the move have access
to education and healthcare? You might need to do a little research to set that goal.

b. Decide the form of your march: walking, running, cycling, or any other
active modes of transport. We recommend walking because it is usually more
accessible to all.

c. Decide on a date, time and place.

d. Once those elements are decided, plan a route. Make sure it is doable for
the type of active mode of transport you chose.

! Be aware of the regulation in place when it comes to hold a march. For
example, it is possible that you need to get a permit, or that you need to
contact the authorities. It is important to verify… Otherwise, you march could
be illegal!

e. Now, it is time to get marchers! 
To be successful, you need people to join the march. So, get the word out! Use every
social media channel to make the promotion of the event, put posters at visible places,
send emails, and outreach people face-to-face. Don’t forget to invite the local media
(radio stations, newspapers, television stations, etc.) to your protest.

f. Ask your family, friends, community members, local representatives and
NGOs to help mobilizing for support.

g. Invite marchers to make posters, banners or t-shirts for the event. They
can use chocking facts and statistics to catch attention.

h. During the event, have a megaphone to address the crowd.

i. Also, take plenty of pictures and videos. You can even share them on the
Instagram account of your Chapter.

j. After the march, thank every participant.

k. As a final step, report the activity through our online form.

Support children on the move by organizing a march. It is a very suitable
gesture to bring attention towards children on the move, who themselves
often have to walk many kilometres during their journey to arrive to their
final destination.

2. ORGANIZE A MARCHORGANIZE A MARCH

https://movement.thekidsrightschangemakers.org/chapter-report


You can surely find many child refugees and their interesting stories online.
However, make sure of the veracity of those stories. Use credible sources like
UNICEF, UNHCR, Terre des Hommes, and Save the Children.
Also think about people surrounding you, such as neighbors, fellow students, or
friends. Enter in contact with them and explain to them your campaign. See with
them if they are interested in being part of your campaign by sharing their story. In
case of a positive answer, plan an interview in which you will ask questions. During
the interview, write down the answers to your questions and publicize what you
find most important during your online campaign.

If not? Stick to the online campaign. Share the refugees’ stories as planned and
encourage your followers to engage with your amazing content, and share it. Make
sure to have a clear “CALL TO ACTION” What do you want to achieve with your
campaign? What do you want people to do? For example, you can ask them to
interact with your content by writing: ‘Tag someone with a similar story!’ or
‘Comment how this story makes you feel.’ Otherwise, you can ask them to reshare
your content.

a. Start by planning your online campaign in which you will share refugees’
stories. Think about which social media account(s) you will use, and about
how long the campaign will run. 
For example, you can tell one story per day, for 7 days, on your Chapter profile on
Instagram.

b. Identify some child refugees. The number depends on the planning you
had made.

c. In addition, ask them if they would like to participate in a Q&A session
that would be part of your campaign.

Sharing the story of a refugee creates awareness by giving a voice to a member of a
very vulnerable group. It is also a great way to develop empathy, which can improve
people’s attitudes and behaviour toward refugees. Thus, this activity will help the
participants understanding the journey full of challenges that refugees have to go
through.

 
SHARE A REFUGEE

STORY
3.

 
SHARE A REFUGEE

STORY

(CONTINUES)



If yes? Host a virtual Q&A as part of your online campaign by following those extra
steps:

Virtual Q&A
- You will need to choose a convenient platform to host the activity. It can be Zoom,
Google Meet, Skype, or even Instagram Live. Make sure to choose wisely. For example,
you only have 45 minutes on Zoom for free.
- Once the platform is chosen, pick a date and time.
- Promote your event on social media and don’t forget to share the link if needed.
- On the day of the event, make sure you test run the link and put your guest in
‘presenter mode’
- Briefly introduce who you are, and the Chapter you are part of. Then, introduce your
very special guest.
- Let your guest tell his or her story.
- At the end, invite the participants to ask their questions. Have some questions ready,
in case you need to get the ball rolling.
- Make sure to take a few pictures and videos along the way.
- At the end, take a few moments to thank everyone for participating and ask them to
join your Chapter and follow your social media accounts.

d. As always, when the whole activity is over, report it here.

 
SHARE A REFUGEE

STORY
3.

 
SHARE A REFUGEE
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Create the posts: images, videos, graphics, etc. Be creative!
Write the captions. Keep it short and simple.

a. In the first place, create an Instagram account for your Chapter if you
don’t have one already. 
Please remember that the handle of your profile needs to be
@stateofyouth_yourlocation. So, for example, if your chapter is active in New York
your handle would be: @stateofyouth_newyork. As a profile picture, we ask you to
use the State of Youth logo (which you can download here) but you are free to add
your location to it.

b. In the bio of your Instagram account, add the link to the petition with
an introductory text. 
It can be, for example: Sign the petition to protect children on the move:
https://www.change.org/p/protect-children-on-the-move

c. Then, gather in one document informative content. 
It will be the content you will use during your virtual campaign to promote the
petition. Reflect on the following question: What information is relevant to share in
order to promote the petition? We strongly recommend you read the manifesto
‘Protect children on the move’. A lot of relevant information can be found there!

d. Decide for how long you want to run your virtual campaign. 
Think about the format of your posts (example: single post or carousel post) and how
many times you want to post (every day? every two days?).

e. Then, choose when you want to start your online campaign.

f. Prepare the content in advance to avoid unforeseeable events. 
Each publication should invite people to sign the petition.

 
PROMOTE AN ONLINE PETITION WITH A

VIRTUAL CAMPAIGN ON INSTAGRAM

Help us achieve our goal to protect children on the move by signing and promoting this
petition. An online petition has the power to influence politicians, public officials, leaders,
and more! In this case, the petition contains four recommendations to national and
European politicians to better protect unaccompanied refugee children.

An online petition is also an effective tool to mobilize support for a cause. So, add your
voice by signing it and sharing it to your network with a virtual campaign on Instagram!

4.

(CONTINUES)

https://www.chapters.stateofyouth.org/library
https://www.change.org/p/protect-children-on-the-move
https://shadowgame.eu/en/manifesto/
https://www.change.org/p/protect-children-on-the-move


g. At the chosen moment, post your content to publicize the petition
widely.

h. Think about creative ways to attract maximum attention. 
For example, use hashtags in the caption. The use of hashtags is important in many
ways. For instance, it connects the social media content to a specific topic. It is also
easy for users to discover the content, as all the information can be found under the
same hashtag. You can use the following ones: #childrenonthemove
#protectchildrenonthemove #refugeerightsarehumanrights and think about other
hashtags specifically related to your content.

i. To have more exposure, @mention in the caption people and
organization that have an interest and passion about the protection of
children on the move. You can even tag the media to gain greater
visibility.

j. Also, tag the Instagram of those people and organizations directly on the
picture. 
By doing so, you gain some more exposure because the picture can then be found in
the tagged content of the person’s or organization’s profile. 

k. Once your virtual campaign is over, report your activity through our
online form.
In addition to this virtual campaign on Instagram, you can share the petition with
your friends, family, neighbours, and any other person or organization that is
passionate about the protection of children on the move.

 
PROMOTE AN ONLINE PETITION WITH A

VIRTUAL CAMPAIGN ON INSTAGRAM
4.
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@stateofyouth
www.stateofyouth.org


